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ONE OF STEPS TOWARDS IMPROVING CUSTOMER PERCEPTION
MIGHT BE A WELL DESIGNED LOYALTY PROGRAM...

Shopper quotes on loyalty programs and in general

....and this reward
card is a good idea —
You can collect
points quite quickly”

»#Although usually only few
articles | buy are rewarded, |
always use my Skarbonka card”

Auchan Shopper, October 2005 Geant Shopper, October 2005

,Collecting points pays
off. Once | get about 600
points or so, | exchange
them for a 20PLN
shopping voucher”

,| live close to Leclerc, but |
frequently shop at Tesco
and sometimes | go to
Geant”

Geant Shopper, October 2005 Tesco Shopper, October 2005
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Source: Intelace Research - proprietary market research Intelace Research



...AND LOYALTY PROGRAMS DO NOT HAVE TO BE EXTREMELY

EXPENSIVE WHEN DONE RIGHT

Chain

Loyalty scheme

Description

Regular

Seasonal

+*Géant

e
Auchan '

Geant 4
(Casino) .~

v

v

Loyalty card (basic or combined with credit card)
Collecting 1 point for every 4PLN purchase
Extra points for selected products

Seasonal bonus point vouchers directly mailed to
clients

Low direct costs below 1% of purchase value*

Loyalty card (basic or combined with credit card)

Collecting directly cash on purchasing of selected
products (applies to <10% of total assortment)

Actions of multiplying cash on selected days to
manage traffic

Direct costs of the program relatively low

Tesco

No regular loyalty scheme

Seasonal loyalty programs only : Eastern and
Christmas actions: collecting of “Santa Claus” or
“rabbits” exchangeable for free shopping bon

Relatively high costs of the program: up to 9,4%
purchase value in the most favourable case for the
client
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** Shopping voucher of PLN 75 offered after spending in the store 800 PLN (promotion limited to 6 weeks of pre-Cristmas time) 3
* Client gets shopping voucher of PLN 20 after spending in the store approximately 2200 PLN (special offers not included)

Source: Retailers, press
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THE END
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